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It’s quite hard to believe. Here’s a 16th-century

Baroque master whose bold naturalistic painting

style first created a sensation, then a movement

A guy whose life was filled with the turbulence

and excess of a dozen Mario Puzo novels. A guy

who, while troubled, ultimately

found redemption — and

immortality — in his art. But

does the kid next door even

know who Caravaggio is?

Fuhgedaboutit. 

This loss is incalculable

Especially when you consider how much children

can learn from the conflicted life of someone like

Michelangelo Caravaggio.

He grew up in less than

ideal circumstances. Much of his

family perished in the plague

and he spent much of his youth

on the notoriously treacherous

streets of Rome. As a young

man, he labored beneath others

much less talented than he and had difficulty 

making a living. He faced adversity at every turn

And when his legendary temper threatened

to get the best of him, he created his most

vital masterpieces. The angry contrast between

light and darkness that he felt deep in his soul 

now hangs in stark evidence in countless

museums around the world.

Caravaggio’s body of work is not only a

great example of the Baroque period, but also a

case study in the importance of art as an outlet

One we’re fast removing from our kids’ lives

AN IMPORTANT LESSON.

Study after study shows that an overwhelming

majority of parents believe the arts are integral to

their children’s education. They like that dance

and music teach kids to be more

tolerant and open. That painting

and drama allow children to

express themselves creatively

And that the arts help to promote

individuality, while bolstering

self-confidence and improving

overall academic performance.

If only they knew that their kids spend less time

in arts classes than they do watching commercials

LET’S CUT TO THE CHASE.

If the arts are indeed a vital part of your

child’s education and well-being (and they are)

then you should demand your child’s fair share

To find out what you can do to help, or for more 

information about the benefits of arts education

please visit us at AmericansForTheArts.org

Because, as Michelangelo Caravaggio would no

doubt tell you, a life without art is torture.

A self-portrait of Caravaggio as Bacchus. Let’s be honest; 
he wouldn’t last 10 minutes on The Sopranos.

If you’re looking for Caravaggio, 
you’re very, very cold.

Make sure to give art 
a piece of your mind.

. 

. 

, 

. 

. 

. 

. 

. 

,

. 

,

.

READIN’

’RITHMETIC

’RITING

A R T. A S K  F O R M O R E.

ART



ardly a fitting legacy for the woman who

despite getting a late start at the positively 

elderly age of 17, became the

mother of American dance. 

Nearly single-handedly

Martha Graham brought dance

into the 20th century. She

did nothing less than create

an entirely new genre of

dance while shattering the

expectations of audiences and critics alike 

with her percussive, angular movement style

She was one of the first dancers to collaborate

with contemporary composers

instead of using the 18th

and 19th-century compositions

her predecessors favored.

Her dances have been called

motion pictures for the

sophisticated”; her theories on

movement and kinesthetics are

still vital today; and there is scarcely a dancer

alive who doesn’t owe a huge debt to her sharp

creative mind and fierce perfectionism.

And to think she could have made it her

entire life without experiencing the arts. Just

like so many kids in our schools today.

MARTHA GRAHAM IS A TREAT.

No one has to tell parents that arts

education is good for their kids. According

to virtually every study out there, they

already know that. Parents know that painting

and music teach tolerance and openness

help their children express themselves 

creatively and contribute greatly to their

kids’ self-worth. They welcome dance and

drama as ways their children can develop 

as individuals and stand 

out from the crowd. In fact

moms and dads believe the arts

are an integral part of their 

children’s education. 

So how can they be satisfied

with the trivial amount of art

kids are taught in school? 

ALL TOGETHER NOW.

The sad truth is, your kids spend more time

at their lockers than in arts classes. If you don’t

have a problem with this, if you think that’s

adequate, then fine. Do nothing. On the other

hand, if you think this is unacceptable, you

need to speak up and demand your child’s fair

share. Play a part in your kid’s schooling. To

find out how or for more information about the

benefits of arts education, please visit us on the

web at AmericansForTheArts.org. Otherwise

even a legacy as rich as the incomparable

Martha Graham’s can crumble to nothing.

H

Ms. Graham told stories using movement. Here she
tells us how sad it is that kids aren’t getting enough art.

A common misconception. 
Not to mention an overlooked  

marketing opportunity.

Let art borrow some brain. 
It’ll return it in better condition.
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f one were to make a quick list of the

world’s favorite composers, despite his relatively

recent vintage (he’s only been dead for a century)

Peter Ilyich Tchaikovsky would certainly

make the list. After all, he composed Swan Lake,

which is perhaps the most famous ballet of all

time. And there certainly can’t be more than a 

handful of ballet companies that don’t stage a 

production of The Nutcracker

every Christmas.

And why not? Indeed

this great Romantic composer

should be so immortalized. As 

a young man, he quit a secure

government job — at enormous

risk and against his father’s advice — in order to

pursue a career in music. His mild temperament

combined with his tendency to work too hard

left him with terrible insomnia, debilitating

headaches and hallucinations. On top of that

Tchaikovsky’s composition teacher never liked

his work, even after he became world-famous.

Setbacks such as these could have finished a

lesser man. Instead, they informed his work

which remains some of the best loved in history

Yet some children still confuse

Tchaikovsky with a nasal spasm

BLESS YOU, MR. T.

No sensible parent would

ever say that arts education

isn’t important to their child’s

well-being. Quite the opposite

in fact; when asked, a majority

of parents believe the arts are an integral part

They know painting and dance and music and

drama help foster analytical thinking, improve

overall academic performance, promote a healthy

sense of individuality and bolster self-confidence

Not to mention, of course, the obvious creative

outlet they provide young minds.

Given all of this, what responsible parent

would ever think it’s a good idea that their kids

spend more time waiting in line in the cafeteria

each week than they do in arts classes?

IS THIS SWAN LAKE’S SWAN SONG?

If you think the declining standards in schools

today are just the price of doing business, then do

nothing. If, on the other hand, you feel this is

unacceptable and disadvantageous to your child’s

welfare, you need to speak up

and demand his or her fair share

of the arts. To find out how or

for more information about all

the benefits of arts education

please visit us on the web at

AmericansForTheArts.org

Otherwise the life’s work of

Peter Ilyich Tchaikovsky may end up seeming

like just another casualty of allergy season.

Among the many setbacks Peter Ilyich Tchaikovsky endured: 
a disapproving family, a loveless marriage, a blind barber.

Causes watery eyes. Much 
like Tchaikovsky’s composition

“Romeo and Juliet.”

I

Fig. 1 Pollen
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Someone isn’t getting their 
recommended daily allowance of art.
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t’s a long way from the Apollo Theatre to

the Apollo program. And while his playing

may have been “as lofty as a moon flight,” as

Time magazine once suggested, that would be

as close as Louis Daniel Armstrong would

ever get to taking “one small step for man.”

But as the premier jazz musician of the 20th

century, giant leaps were a

matter of course for Satchmo

No person before or since 

has ever embodied — and 

revolutionized — jazz the way

Louis Armstrong did. 

Take solos, for instance. It’s impossible to

imagine jazz without them. But they actually

didn’t become an established part of the jazz

vocabulary until Armstrong helped popularize

them. Seventy years later, his solos are still

revered for their audacity and virtuosity. 

In the 1950s, when his popularity became

too big to be contained within our borders

he accepted an invitation from the State

Department to act as an American goodwill

ambassador around the world. And when he

became the last jazz musician to hit #1 on the

Billboard pop chart, he beat the Beatles to do it

Not bad for a kid whose first

experience with a trumpet was

as a guest in a New Orleans

correction home for wayward

boys. If only today’s schools

were as enlightened as that

reformatory was.

LOUIS THE FIRST.

Ask almost any parent, and they’ll say arts

education is very important to their child’s 

well-being. Virtually every study shows that

moms and dads like the effects the arts have on

their children. They like that dance and music

and painting and drama teach kids to be more

tolerant and open. They like that they allow

boys and girls to express themselves creatively

And they appreciate that the arts help promote

individuality, bolster self-confidence while also

improving overall academic performance.

Which makes it so surprising that the arts

have been allowed to virtually disappear from

our schools. And our children’s lives.

THIS IS WHAT HORNS ARE FOR.

A little art is not enough. If you think the

hour or so of art your kids are

getting each week isn’t nearly

their fair share, it’s time to make

some noise. To find out just

how to get involved or for more

information on the ways your

child can benefit from arts 

education, please visit us on

the web at AmericansForTheArts.org. Like the

great Satchmo, you just need a little brass.

I

Instead of a giant leap, Louis Armstrong delivered one 
giant free-form crazy jazz groove for mankind.Armstrong left his footprints 

all over the jazz world. And he 
usually did it in lace-up oxfords.

There’s plenty of brain to go around.
Give more to art.
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It’s everything you hoped for. 1-800-VIETNAM  www.vietnam.org

Merit winner in the One Show Student Competition.
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You can still live dangerouslY.
a smoke-free new York is still new York.

You can still live dangerouslY.
a smoke-free new York is still new York.

You can still live dangerouslY.
a smoke-free new York is still new York.

You can still live dangerouslY.
a smoke-free new York is still new York.  

You can still live dangerouslY.
a smoke-free new York is still new York.  

You can still live dangerouslY.
a smoke-free new York is still new York.

Small space newspaper campaign, New York City.



New York City Subway



As part of our New York City campaign, we hired the world’s absolute worst street singer and had him do his thing with a pedicab bearing our message “coincidentally” parked near him.



Times Square, New York City



we kNow where 

To geT A CAxiTAb 

ArouNd here.



we kNow  
A greAT  

CAr wASh
ArouNd here.

As part of our campaign launch, we created the bird Poop Car and parked it in various places around the city with our message on the windshield.



New York City

we kNow A greAT oPhThAlmologiST ArouNd here.



greenwich Village, New York City



we kNow A greAT 
Self-eSTeem CouNSelor 

ArouNd here.



The following ads ran in this space in USA Today.







Live Longer, Bitch Longer.
SUPPort A SMoKe-Free nYc.



As I See It, #1 in a series 
by David LaChapelle. 

1-800-4-KOHLER
  kohler.com

The San RaphaelTM Power Lite
Toilet with an exceptionally  
quiet .2 horsepower pump.  
The strong, silent type.

©2002 Kohler Co.



As I See It, #3 in a series 
by David LaChapelle. 

1-800-4-KOHLER  
kohler.com

The KathrynTM Ensemble 
in Black Black. Lavatory  
console and toilet with black 
marbleized seat. Everything 
else pales in comparison.

©2002 Kohler 



As I See It, #2 in a series 
by Jean Claude Maillard. 

Presenting our Vibrant® French 
Gold Finish. A fairy-tale soft 
gold that will live happily 
ever after. Guaranteed.

1-800-4-KOHLER 
 kohler.com

©2003 Kohler Co.



Bold. Bright. Surprise!

Celebrate your shape in                             bikinis, hi-cuts, thongs, and boy shorts.
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Light. Flexible. Perfect for every occasion.

Celebrate your shape in                             bikinis, hi-cuts, thongs, and boy shorts.
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Colorful. Festive. Unforgettable.

Celebrate your shape in                             bikinis, hi-cuts, thongs, and boy shorts.
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Sexy starts with the Minimizer Underwire bra and smoothing panty.
curvation.com
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ThIs Page:

photographer: 
Captivated

StyliSt: 
Jealous

Model: 
Flattered, 
but not surprised



This Page:

shirt: 
Will fit like a dream

skirt: 
Maybe a short one

shoes: 
Who’s looking?

style starts with the side shaper Underwire bra and shaping panty.
curvation.com
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h o p e  y o u ’ r e 
w i l l i n g  t o

s a c r i f i c e
a  l i t t l e 

 e y e  c o n t a c t.
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Body curves amazing curves™ Bra

v a s s a r e t t e . c o m
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™

Body Curves Smooth Lace Bra

v a s s a r e t t e . c o m

w h y  d o  t h e y
p u t  t h e  t o p

t w o  B u t t o n S
o n  b l o u s e s 

a n y w a y ?



M a y  a l l 
y o u r 

b a d  h a i r  d a y s 
g o 

 u n n o t i c e d.
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SCALE: 1/2" = 1'



3.01.07 to 1.10.09:  The Richards Group;  Brand Creative: Art Director
 Creative Directors: Dennis Walker, Ron Henderson, Jeff Hopfer   
 Clients: Chick Fil A, Fruit of the Loom, Sub Zero, Wolf, Quiktrip, UCLA Medical Center, Goody's

3.01.06 to 3.01.07:  Tribal DDB;  Senior Art Director
 Creative Directors: Tien Pham, Braden Bickle   
 Clients: Baja Blast, Pepsi, Bank of America, Exxon Mobile, American Airlines

6.01.04 to 3.01.06:  t:m advertising;  Senior Art Director
 Creative Directors: Jim Ferguson, Leigh Sander, Bill Oakley   
 Clients: SuperPages.com, TAASA, Subaru, Nationwide Insurance, American Airlines, Exxon Mobil

7.10.00 to 5.31.04:  GSD&M Advertising;  Art Director
 Creative Directors: David Crawford, Jeremy Postaer, Luke Sullivan  
 Clients: Kohler, Americans for the Arts, Southwest Airlines, Land Rover, Pennzoil, Chili’s, Komen  
 Foundation, SBC, American Legacy Foundation

01.10.99 to 07.01.00:  Devito/Verdi;  Jr. Art Director/Freelance
 Creative Director: Sal DeVito
 Clients: ACLU, Daffy’s, Four Eyes, eCampus, Solgar, Time Out New York

05.01.99 to 08.30.99:  BBDO New York  (Internship)
 Clients: Duracell, HBO

 BFA in Advertising and graphic design, May 2000, School of Visual Arts

 District Addys Best of Show 2006 ( SuperPages.com Campaign) Dallas Addys 2006 6 golds,  
 7 silvers, Best  of Show Alternative Media, D&AD Silver Nomination, D&AD Annual; One Show Merit; 
 Communication Arts Advertising Annual 2004; Art Director’s Annual; Athena Awards 2 gold, 2 silver;  
 National Addy’s 2 gold, 2 silver; District Addy’s Best of Broadcast, 7 gold, 2 silver; Austin Addy’s 10  
 gold, 6 silver; Clio Shortlist; One Club Young Creative Professional Competition, Graphis  
 Student Annual, BBDO/Richard Martel Scholarship winner
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K r i st e n  d e v l i n  a r t  d i re c t o r
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9955 Woodgrove Dr.  Dallas Tx 75218,  512-294-5389, kristendevlin@mac.com


